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The Floyd Law Firm PC

Surfside Beach,
South Carolina

¢ Three lawyers

* Practice areas: Golf law,
real estate, general
practice

By Rebecca Conklin

he lush fairways and
tender greens that
adorn the South

Carolina coast create a per-
fect setting for a firm special-
izing in golf law.

But while you can find
plenty of vacationing attor-
neys swinging clubs along
the Grand Strand, which
hosts more than 100 golf
courses, you will discover
few firms concentrating their
legal energies on the links.

In Surfside Beach, a small
town half-way along the
Grand Strand, Dalton B.
Floyd, Jr. and his two associ-
ates are fashioning a bou-
tique practice serving the

golf industry.

The firm’s focus has at-
tracted country clubs, public
golf courses, development
companies, golf associa-
tions, tournament organiz-
ers and golf professionals.

Clients include a former
Professional Golfers Associ-
ation president who owns
several courses, the current
PGA vice president, and a
golf club that is slated to
host an LPGA tournament
event this spring.

Floyd, the firm’s senior
partner, also serves as attor-
ney for the Carolinas Sec-
tion of the PGA of America,
which covers North and
South Carolina and is the
largest section of the PGA.

“It’s really been a good
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Benton Henry

Dalton B. Floyd, Jr., an 8-handicap golfer,
has focused his three-lawyer firm on legal issues
related to golf. By doing so, he not only has fun

but has tapped into a growing industry.



property, all of which gen-
erate liability concerns.
Errant golf balls. When a
golf ball hits someone’s
car, house or head, finger-
pointing can lead to law-
suits. Anticipating these
risks and dealing with the
problems as they arise
form an area of the law
unique to the links.
Lightning. Golf courses
are some of the most dan-
gerous places to be dur-
ing lightning storms, es-
pecially if you are holding
a long, metal stick.
Disabled-golfer accessi-
bility. As more seniors
and handicapped people
remain active, golf cours-
es must develop ways to
make it easier for dis-
abled people to play the
game.

Sexual harassment, em-
ployment discrimination,
employee discipline. “A
lot of these issues that
businesses have faced are
being faced by the golf in-
dustry,” now that golf has
become a stand-alone
business, Floyd says.
Membership issues.
Many country clubs are
wrangling over the rights
that golfers should earn
by becoming members.
Some clubs give members
equity; others just allow
them the privilege of
playing at members-only
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To respond to growing out-of-state interest in
his own firm’s work, Floyd formed Golf Rx
Associates, Inc. a consulting group. Golf Rx advises

golf industry clients outside of the state in cooperation

with attorneys licensed in the clients’ states.

opment and real estate clos-
ings, for example. But it de-
rives more and more of its
real estate work from devel-
opers who want to build
golf courses as part of their
communities. Real estate
closings on fairway-side
properties spin off from the
golf course work.

Eventually, Floyd says,
the firm wants to handle
solely golf law and its relat-
ed aspects.

A Slice of the Market

Developing golf law has
enabled the firm to tie into a
prosperous, growing indus-
try.

New golf courses are be-
ing built in the U.S. at the
rate of more than one per
day. Floyd says 400 new
courses opened last year.
And each one is a complex
business venture involving
real estate law, employment

avid golfers, age and even-
tually retire.

Golf-law boutiques find
themselves in a favorable
market.

“There’s plenty of room
out there for a small firm
like us to get into a special
area like this,” Floyd says.

Yet no other lawyers on
the Grand Strand, which in-
cludes Myrtle Beach, market
themselves as specialists in
golf law, he says. Many have
clients in the golf industry,
but few are well-versed in
the specific golf-related as-
pects of the law.

Lawyers who focus on golf
law are equally rare in other
states. Even in the golf meccas
of Florida and Texas, Floyd
says, only a few firms have
developed this specialty.

Possibly the most well-
known is the Dallas firm of
Addison & Page. The small
firm, which recently split

LOLLIIEU Ul DX AdDOCLALED,
Inc. a consulting group. Golf
Rx advises golf industry
clients outside of the state in
cooperation with attorneys
licensed in the clients’
states.

Floyd charges $150 an
hour for the Golf Rx con-
sulting, the same fee for his
in-state work.

Leader Board Issues

The legal issues particular
to golf law are myriad and
sometimes quirky.

Floyd received a call re-
cently from a tournament
organizer who wondered
about the legal ramifications
of requiring players to wear
soft, plastic spikes, rather
than the traditional metal
spikes, in their golf shoes.
Some courses are consider-
ing mandating soft spikes
because they don’t damage
greens and, thus, keep
putting surfaces in better
condition.

But soft spikes don’t have
as much traction as metal
ones. What is the tourna-
ment’s or the course’s liabil-
ity if someone who was re-
quired to wear soft spikes
falls and breaks a hip?

This question is especially
of concern for country clubs,
Floyd says. At tournaments,
players are pretty good ath-
letes and aren’t as likely to

Continued on page 3










